A new vision for Romanian tourism What opportunities for investors in the context of acceding the European Funds? When, how and if really could we rebrand Romania and which are the relaunching opportunities for the national tourism industry? Working Lunch & Workshop DACIA Conference Hall, International Conference Center, Chamber of Commerce and Industry of Romania Bucharest - 9 July 2008 Special Guest-Speaker: Mr Joseph TOMATIS President-General Manager "Détente Consultants" - Paris ~ Provisional Agenda ~ 11 30 - 12 00 Registration of participants 12 00 - 13 00 Official Opening Welcome speeches on the behalf of the partners, sponsors and organisers Working Lunch and networking 13 00 - 14 15 Part I a) How it could be created or remake the brand of a tourism country/region? b) Which is the project cycle destiny of a tourism area? Examples of Morocco and Egypt c) Peculiarities of the brand deadlock/crisis and its correspondent management d) What are and how could be created the development strategies of an entire region or touristic area? Moderators: Mr Luca NICULESCU - Editor in Chief, Radio France Internationale Mr Sever AVRAM - Executive President, EUROLINK-House of Europe 14 15 - 14 30 Coffee break 14 30 - 15 45 Part II a) How to establish a realistic business plan for a tourism development project? - special focus on the projects co-financed by the European Union b) The public-private arrangements from the economic and leagal point of view for the real estate complex projects with an impact on tourism Contribution from: Deleanu Vasile-Attorneys at Law - member of Warwick Legal Network Moderators: Mrs Denise THEODORU - Producer, Radio România Actualitati Mr Jamil BENABDALLAH - Est Europe Reepresentative of "Détente Consultants" (Paris) 15 45 - 16 30 Questions and answers Final remarks Handling the Certificates of Participation 